
 

Home Visiting Is Essential!  

Campaign to Local Funders & Decision Makers During COVID-19 

Background 

We all have a role to play to ensure that home visiting will be considered an essential service for families 

during state budget tightening. Use your voice in meetings, in emails and on social channels to convey 

accurate and helpful information using the guidance below.  

Campaign goal: All existing funders of home visiting will sustain existing home visiting investments, so families 

can continue to receive services, and we can retain the jobs for our professionals across the nation. 

Campaign tagline: Home Visiting is Essential! 

Who to involve: Supervisors, executive directors, communications staff, development team, advisory 

committee members, organizational boards of directors (ask your boss), home visitors, and state home visiting 

coalitions. 

Timeline: ASAP  

Main campaign hashtag: #HomeVisitingIsEssential  

Campaign social toolkit web page: https://www.votervoice.net/PAT/BlogPosts/1777 

Message targets: State and local legislators, school boards, tribal councils, and local funders. 

Take Action Now 

Below are sample email campaigns, social media messages, graphics, and talking points and other tools to help 

you get started.  

Email 

 State: Use PAT’s State Action Center to reach out to your state legislators about state home visiting 
funding. It only takes two minutes, just log in, look to the right side of the page, click, and press send. 

 School Board: Locate your school board member’s email address, and send them an email using this 
template. 

 Federal: Use PAT’s Federal Action Center to reach out to your members of Congress specifically about 
MIECHV. It only takes two minutes, just log in, look to the right side of the page, click, and press send. 

Call 

Use the following talking points to support phone call communication with decision-makers and your funders. 

Use the Legislator Lookup tool on our website. 

 When we stopped visiting families in person due to COVID19, we pivoted immediately to providing video 

and telehealth virtual visits to serve families without interruption. Our parent educators are still at work 

doing visits, groups, and screenings. I have attached some pictures and stories to this email. 

https://www.votervoice.net/PAT/BlogPosts/1777
https://www.votervoice.net/PAT/campaigns/74004/respond
https://xqsuperschool.org/school-board-lookup
https://d3dkdvqff0zqx.cloudfront.net/groups/pat/attachments/letter%20to%20school%20board.docx
https://d3dkdvqff0zqx.cloudfront.net/groups/pat/attachments/letter%20to%20school%20board.docx
https://www.votervoice.net/PAT/campaigns/72946/respond
https://www.votervoice.net/PAT/Address


 Our programs are rising to the occasion and engaging their communities by providing virtual home visiting, 

putting together “drop-off” family kits with diapers and activities for families—with appropriate social 

distancing. If anything, our home visitors are working harder than ever! 

 Parents as Teachers home visiting is one of the nation’s most trusted programs, and plays a leading role 

engaging our most underserved families. This is even more important during the uncertainties of this 

pandemic. 

 Now, more than ever, home visiting is an essential service to the families we serve. Social isolation and 

families living in cramped conditions can lead to increases in domestic violence and child maltreatment. 

Home visitors can help mitigate these situations by maintaining contact with families and providing 

support. 

 Even more than usual, the families enrolled in our program are experiencing the devastating impacts of 

loss of income, balancing work without childcare, or difficulty finding food and other necessities – and 

simply trying to survive the months to come. For many, we are that trusted support. 

 Our home visiting programs are in desperate need of significant, continued (identify funder here) help so 

families stay safe and healthy during the crisis.  

 Resources to sustain home visiting services must be included in any (name decision-making body here) 

economic stimulus relief to ensure that community-based organizations like ours remain vibrant and able 

to continue their mission to engage, inspire, and increase family well-being and family self-sufficiency. 

 Please prioritize appropriations/grants for state funded home visitors to reach families in need. These 

funds can be used for training for home visitors as well as tangible needs for families that may be out of 

reach (technology, formula, diapers, etc.)  

 Please allow virtual visits to count as home visits through the end of the calendar year.   

 Ask for what you need to keep your service going. 

Tweet 

Be sure to tag your decision makers and include a photo or graphic with EVERY post. Look up your state 

legislators’ Twitter handles here (search for your legislator and click on their name to find their Twitter handle. 

Not every state legislator has a Twitter handle). Find the Twitter handles for Members of Congress here. Due 

to physical distancing, consider creative ways you can highlight the work of home visiting through photos and 

video posts.  

 Through #HomeVisiting, [tag your agency handle] @NatlPAT plays a powerful role in supporting parents 

through crisis. We’re reaching families through technology to meet family needs during social-distancing. 

Please support funding to sustain services. #HomeVisitingIsEssential [Tag your decision-

maker/legislator/funder] 

 We are doing our part to prevent the spread of #coronavirus by supporting families through virtual home 

visits. #HomeVisitingIsEssential [Tag your decision- maker/legislator/funder] 

 .@NatlPAT #HomeVisiting is among the nation’s most trusted family support programs helping families 

navigating the #COVID19 crisis.#HomeVisitingIsEssential [Tag your decision maker/legislator/funder] 

 Please prioritize the continuity of services such as @NatlPAT #HomeVisiting, nutrition programs, maternal 

care, and health services during COVID19. #HomeVisitingIsEssential [Tag your decision-

maker/legislator/funder]   

 Tribal families need resources! Please prioritize the continuity of services such as schooling, #Tribal 

#HomeVisiting, nutrition programs, maternal and newborn care, and other critical health services. 

#HomeVisitingIsEsential 

https://parentsasteachers.org/federal-and-state-action-alerts?vvsrc=%2fAddress
https://d3dkdvqff0zqx.cloudfront.net/groups/pat/attachments/116th-congress-twitter-handles(1)_pat.pdf


 Virtual home visiting is a lifeline for families during #COVID19. Please ensure existing #HomeVisiting funds 

are sustained for Parents as Teachers so we can continue reaching families during the crisis. 

#HomeVisitingIsEssential [Tag your decision-maker/legislator/funder] 

Graphics 

Use any of the graphics below for the “Home Visiting Is Essential” campaign or create your own to fit the 

needs of your community. We also encourage you to collaborate with your agency leadership and 

communication teams to develop and share real photos and stories, or to overlay your own agency logo. 

Native American 

Black 

Latinx 

White 

Published Articles 

Share these with your communications team. They may be interested in reviewing them for context, if 

contacted by the press. 

 Center for American Progress Home Visiting is a Lifeline During COVID19  

 Ed Source How California’s stay-at-home order disrupts services for young children 

 WBEZ Support To Pregnant Women During The Pandemic — From A Distance 
 

Other PAT Advocacy Resources  
 
Use the links below to access seven different Parents as Teachers advocacy toolkits. If you have access to PAT’s 
LMS system, O.L.I.V.E.R., you can find these resources in the Advocacy Workspace. 
 
Building a Relationship with Your Legislator 
Affiliate Funding Guide 
Twitter Toolkit 
MIECHV Specific COVID-19 Day of Action Toolkit 
Submitting Public Comments Toolkit  
COVID19 Social Media Recruiting Toolkit 
PAT Media Toolkit 
 
Need help? Please email Lisa Foehner or Alison Gee at public.policy@parentsasteachers.org 

https://create.piktochart.com/output/46207102-social-media-graphic_native-american
https://create.piktochart.com/output/46206911-social-media-graphic_black-family
https://create.piktochart.com/output/46207151-hv-is-essential-campaign_latinx
https://create.piktochart.com/output/46207125-hv-is-essential-campaign_white
https://www.americanprogress.org/issues/early-childhood/news/2020/04/09/482887/home-visiting-lifeline-coronavirus-pandemic/
https://edsource.org/2020/how-californias-stay-at-home-order-disrupts-services-for-young-children/629824?utm_source=EdSource&utm_medium=newsletter
https://www.wbez.org/stories/pregnant-mothers-and-newborns-get-virtual-support/51dccfbe-5fa9-4be9-955e-b3975d40190f
https://d3dkdvqff0zqx.cloudfront.net/groups/pat/attachments/policytk_buildingarelationshipwithyourelectedofficals(1).pdf
https://d3dkdvqff0zqx.cloudfront.net/groups/pat/attachments/2020%20affiliate%20funding%20guide(1).pdf
https://d3dkdvqff0zqx.cloudfront.net/groups/pat/attachments/policytk_twitter.pdf
https://d3dkdvqff0zqx.cloudfront.net/groups/pat/attachments/pat_miechv_virtual%20day%20of%20action%204_28_20%20toolkit(1).pdf
http://d3dkdvqff0zqx.cloudfront.net/groups/pat/attachments/policytk_publiccomments_03-16.pdf
https://d3dkdvqff0zqx.cloudfront.net/groups/pat/attachments/pat%20virtual%20recruiting%20toolkit_6may20.pdf
https://d3dkdvqff0zqx.cloudfront.net/groups/pat/attachments/parentsasteachers_mediatoolkit%20-%20final_reduced%20file%20size.pdf
mailto:public.policy@parentsasteachers.org

